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5.3 Chapters Business Papers

] Letterhead

<« Section 5.0 Brand Applications

Chapter Letterhead

Chapters of the American Planning
Association should use appropriately
branded business papers for Chapter-
specific communications.

At right is the standard 82" x 11" APA
Chapter letterhead. It prints front
and back in the Chapter’s designated
color. Use this letterhead for mailings
originating from Chapters.

5.3.2 Business Papers

5.3.6 Collateral

5.3.9 Conferences

American Planning Association
Georgia Chapter

Making Great Communities Happen

817 West Peachree Steet, NW.

Suita 770
Alants, GA 30308

Brand Applications | Chapters
Business Papers | Letterhead
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5.3 Chapters Business Papers Envelopes

<« Section 5.0 Brand Applications

Chapter Envelopes

At right is the standard APA Chapter
#10 business envelope measuring 4%"
x 9%4" It prints only on the front face in
the Chapter’s designated color. Use this
envelope for mailings originating from
APA Chapters.

5.3.2 Business Papers

5.3.6 Collateral

5.3.9 Conferences

\PAl

A\ American Planning Association
Georgia Chapter

Making Great Communities Happen
B17 West Peachtree Street, NW

Suite 770
Atlanta, GA 30308

Brand Applications | Chapters
Business Papers | Envelopes
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5.3 Chapters Business Papers

] Business Cards

<« Section 5.0 Brand Applications

Chapter Business Cards

This is the standard APA Chapter
business card measuring 2" x 34" It
prints on both sides in the Chapter’s
designated color. Use the electronic
stationery art to produce business
card files.

5.3.2 Business Papers

John Doe, FAICP
President

5.3.6 Collateral

5.3.9 Conferences

American Planning Association
. Georgia Chapter

Making Great Communities Happen

Front of card

817 West Peachtree Street, NW
Suite 770
Atlanta, GA 30308

p312.431.9100
e Jdoe@planning.org
planning.org

Back of card

Brand Applications | Chapters
Business Papers | Business Cards
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5.3 Chapters Business Papers

Mailing Labels

<« Section 5.0 Brand Applications

Chapter Mailing Labels

This is the standard APA Chapter
mailing label. It measures 3%4" x 54"
and prints on adhesive stock in the
Chapter’s designated color. Use this
mailing label with large mailing
envelopes or oversized packages.

5.3.2 Business Papers 5.3.6 Collateral 5.3.9 Conferences

EA
. American Planning Association

South Carolina Chapter

Making Great Communities Happen

City of North Augusta
PO Box 6400
MNorth Augusta, SC 29861

Brand Applications | Chapters
Business Papers | Mailing Labels
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5.3 Chapters Collateral | Newsletter

5.3.2 Business Papers 5.3.6 Collateral 5.3.9 Conferences

<« Section 5.0 Brand Applications

Chapter Newsletter
Online Format

Policy Guides

Pieces such as this Chapter newsletter
allow Chapters to express their local
flavor and personality by using imagery :
unique to their region, as well as their i CANEEBE T ERRD T ANGE (i
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A standard APA brand newslet-
ter masthead (online and print)

is available that allows you

to incorporate your chapter
newsletter name and color. If
you wish to obtain digital files
for APA Chapter newsletter
mastheads presented on this
and the following pages, email
branding@planning.org.

Chapters can use iconography
unique to their area, such as
their state tree or state fruit.

Brand Applications | Chapters
Collateral | Newsletter
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5.3 Chapters

Collateral

Newsletter

<« Section 5.0 Brand Applications

Chapter Newsletter
Print Format

Printed pieces such as this Chapter
newsletter allow Chapters to express
their local flavor and personality by
using imagery unique to their region,
as well as their Chapter color, while still
staying on brand.

5.3.2 Business Papers

5.3.6 Collateral

5.3.9 Conferences

Volume 28 Issue 1

Inside this issue:
AR South Casoling
Excecutive Committes

Student Chaptes Update 3
2007 ARA South Carobina
Confesences 5
Hew Mermbers 5
APA South Caroling Bienasial Awards 9
SC Community Design Summit 9

2006 AP South Carolina
Fall Conference 9

Mark Your Calendar 10

Special Points of Interest:
= Souh Carolina to corhost 5C
Commusnity Design Summit

« Brownifields cleanup revolving
Roan fund offers benefits 1o local
Governments

= 2007 APA South Casoling
conference dates

« APA South Carolina Biennlal Awards
presented at fall conference

APA South Carolina
PO Box 683
Clemson, SC

Phone (B64) 221-1433
Fa {B64) BB6-B624

President’s Message

Loeem ipsurn dolor St Met, ConsecTetues
cing elit, Pellentesque tincidunt odio in
welit, Suspendisse diam nig, interdum a,
pulvinar ac, pulvinar ac, felis. Donec at urna
auis erat sollicitudin adipiscing. in fermentum
ulirices est. Nulla dul mi, auctor quis,
ullamcorper vel, pretium eu, ante. Ut dictum,
Donec congue interduem nunc. Cras in leo.
eget nunc bibendum honcus. Duls iaculis
eros non elit, Aliquam vel ante blandit augue
Suscipit porta, Mauris varius ultrices quam. In
a1 nibh evismod magna convallis Dlandi,

a

Maecenas id nisi. Integer sollicitudin semper
nisl Curabitur ut lectus, Nam gravida, elit eu
commaodo scelerisque, neque sapien
adfipiscing enim, malesuada Wistigue quam
il quis risus. Cras nec eros. Maecenas lucius
> nibih Fusce massa oecl, faclliss ac,
sodales non, interdum quis, arow. Suspendisse
il risus sed maurts imperdiet vehioula.
Vestibaulurn lacinia lacus nec orcl Morbi non
nunc. Vestibulurm eros ipsum, iaculis ac,
sodakes vitae, ullameorper sit amet, nunc

Etiam eu ante sed eros tempor dignissim,
Suspencisse potenti. Proin auctor walputae
dholor, Mullam ewismaod, Aenean e
Praesent corvallis condimentum just

Phasellus ultricies nunc eu diam, Aliquam
tincidunt adipiscing felis,

Phasellus ultricies adipiscing tellus. Maecenas
sam sollicitudin nibh, Vestibulum ante
seims. In faucibs oecl luctus et vlirces
posuere cubilia Curae: Sed eget mauris non
leo accumsan nonummy. Duls ferme T
lacurs non Laoreet porttitor, o korem viverra
nwnc, vel fermentum ancu beo non keem. Nam
mattis purws, Mam semper blandit dolor
Mauris ruanc. ARquam e maurs sit amet nisl
fignissim varis, Quisgue id et Maecenas id
i, Integper sollicit
il lectus, Masm gravida, elit eu commodo
sceleringiae, PequE sapien adpiscing enim,

ipsum

i sermpir nisl Curabitue

Sagaciter bene valeTudo paratus geninus
addsuim 1ation utinam minim, Minim vel
nsstrid, paratus, Aliguip verto euismod
diuis valde nonummy te duis ad Consequat
turpls fosdem commedo probo vero vel ut
consequat, usto persio. Valetudo voco esca
huctus imputo te reprobo kobortis guod
singularis esca, verto. Patria odio autem
quis, tincidunt suscipit validus probo obruo.
Alicuip typicus nulla nulla suscipere augue
$inD, paratus in, exerci yrmo tristigue of.

Charleston, South Carolina

vulpes macto adipiscing si suscipit odio
preum. Autem foras praesent enim
trangverbero, volipes, venio dolor ketatio
premo appellatio adsum. Neque meus vulpes,
genins adsum quis hos regula

Plaga persto abdo mews nisl iusto, Prassent,
iscen in augue eum vel aliquarm, Preum
Ihendre
letatio letatio abbas. Acsi utin
quadiumn et, Odio cogo feugait acoumsan ex
wenn modo quibis camurn ne simils augue.
Grawis eum at eligo multo erat opto et, minim
enim, vel ut laoreet. Mos duls comis lustum ut
widputate jus quod patiia

ELM BI0% $iN0 vOCO tansverbenn

am el e, ludus

Blandit hulc sed, hos mos venio ocoEo.
aliquam te antehabeo. Melior quae suscipit
dignissim esse ocouro susdipene ideo,
CONSequUt 3 Macto, Suscipene sed cogo sed
a0y sedd. Eros, in appellatio commado
wenlosus wisi macto et nullus, Caecus duis

e, aliquamn bis at, ingenium veno, abdo

Special Points of Interest:

PLANNER

President’s Message

Lorern ipsurn dolor sit amet, consectetuer
adfipiscing e, Pellentesg
welit. Suspendisse diam nk
pubdnar ac, pulvina
cquis erat sollicitudin adi
wltrices est. Mulla dhus mi, aucton guis,
wilarmcorpes e, pretium e, ante. Ut dicium,
Donec congue interdum nunc, Cras in leo
eget nunc bibendum rhomcus. Duls laculis
ercis e i, Aliquar vel ante blandit augue
SUSCIpit porta, Mausis varius ultrices guam, In
at nibh eulsmod magna convalls blandk,

tincikdunt odic in
et
His. Donec al urna

scing.In fementurn

Larem ipsurm dolor sit amet, consectetuer
alipiscing elit, Pellente i
weli. Suspendisse dlam nis T A,
pubvinar ac, pubinae ac, folis, Donee ot urna
cquis eat sallicitudin adipisging. In fermen
uiltrices. est. Nulka dul mi, i quis,

ullarmcor per wel, peedil N dictum,
Donee congue inesdum nunc. Cras in leo
eget nunc bibendum thencus. Duls boulls
eros non ofit,

Maecenas id nisl integer sollicitudin semper
nish, Curabitur ut lectus. Narm geavida, elit eu

Maecenas id nisi, Integer npe
sl Curabitur ut lectus. Nam grasdda, elit eu
commoda scelerisque, neque sapien
adipiscing enim, malesuada tistique quam
mibh quis risus. Cras nec eros. Maecenas luctus
tristique nibh. Fusce massa onc, facilisis ac.
sodales non, interdurm quis, arcu. Suspendisse
i risus sed mauris impesdiet vehicula.
Mestiblum lacinia kous nec orci, Mosbi non
i, Vestibubum eros ipsum, iBculls ac,
sodales vitae, ulamcorper sit amet, nunc
Eriarm eu ante sed efos lempor dignissim,
Suspendisse potentl. Proin auctos vulputate
dotor. Nullarm eulsmod. Aenean eu enos.
Pravsent corvallis condirmentuen Justo,
Phasetius utricies nunc eu diam. Aliquam
tincidunt adliplscing folis,

Phaselius ultricies adipiscing tellus Mascenas
aliquamn solicitudin nibh, Vestibulum ante
ipsiam pisens in (ucibus ol luetus & ultrices
poswere oulbilia Curae; Sed eget mausts non
leo acoumsan nonumeTy, Duls fesmentum,
Lscars e Laonest pontiten, oic lorem viverra
nunc, vel fesmentum aecu beo non lorem. Nam
mattis purus, Mam semper biland H
Maiatis ALRE. ARJUAM €1 s

s 5l arnet niisl
dignissim varius. Quisque id est. Maecenas id
nisl. Integer sollicitudin or misd, Curabitur

elit eu commoda

ot hectus. Mam grav
. neque sapien adipiscing enim,

scelierisg

neque sapien
adiplscing enim, malesuada tristique quam
nibsh quis risus. Cras nec enos, Maccenas
Iuctus ristique nibh, Fusce massa oicl, facitsis
ac, sodales non, interdum quis, ancu.
Susspenidisse id risus sed mauris impesdiet
wehicula, Vestibulum lacing lacus nec ofci.
Isorbi e nunc. Vestibulum esos ipsum,
inculis ac, sodales vitae, ullamcotper sit armet,
nunc. Etiam eu ante sed enos tempar
dignissim. Suspendisse potentl. Proin auctor
wulputate dolor, Phasellus uliricies adipiscing
teflus. Maecenas aliguam sollicitudin nibh.
Vestibulum ante ipsum primis in faucibis orcl
lctus et ulrices posuene cubs Curar; Sed
BT MALINES N0 |80 A0CUMSAN Nanumy.
Duis fermentum, lacus non lsoreet portiior,
anci losern viverta nunc, vel fermennem arcu
e non kosem. Mam mattis purus. MNan
semger Blandit dolor, Mauris nunc. Aliquam

1 i sit ammet nisl dignissim vais,
Cuilsque ki est
Sed et mautis non lkeo sccurmsan

nonummy. Duls fermentum, lacus non loeet
itor, oeci loserm viverra nun, vel

tum arcus beo non loeerm, Nam mattis
parus. Nam semper blandit dolor. Maurs
nunc. Aliquam el matais sit amet nisl

digritssien vatius, Qiscpue id est. Maecenas il

nisi. Integer sollcudin sernper nisl. Cusabitur

Local iconography can be

integrated in a variety of ways

into your layout.

Brand Applications | Chapters
Collateral | Newsletter
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5.3 Chapters | Collateral Merchandising

<« Section 5.0 Brand Applications

Merchandising

Chapters of a national organization like
APA will often produce merchandising
and items such as those on the right.
An obvious presence of the APA brand
is key to the success of these items.

5.3.2 Business Papers 5.3.6 Collateral 5.3.9 Conferences

1

1
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American Planning Association
New Mexico Chapter

Making Great Communities Happen

||||||||||||||||||||||]||||||||||||||||||||||||||||||||||||||||||||||||||||||||
24 3 4 5 6 7 8 9 10 1 12

APA
\

American Planning Association
Georgia Chapter

Making Great Communities Happen

Brand Applications | Chapters
Collateral | Merchandising
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5.3 Chapters Conferences

<« Section 5.0 Brand Applications

Chapter Conferences

Collateral materials for Chapter
conferences should convey a unified
brand. Printed pieces such as this one
allow Chapters to express their local
flavor and personality by using imagery
unique to their region, while staying

on brand.

5.3.2 Business Papers

American Planning Association
South Carolina Chapter

Making Great Communities Happen

5.3.6 Collateral

5.3.9 Conferences

22nd South Carolina Chapter
Summer Conference
Embassy Suites, Columbia SC

Brand Applications | Chapters
Conferences

5.39
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5.3 Chapters Conferences
<« Section 5.0 Brand Applications 5.3.2 Business Papers 5.3.6 Collateral 5.3.9 Conferences
Chapter Conferences

South Carolina’s take on
energy consumption

Here is another example of a Chapter
conference collateral piece staying on
brand and expressing local interest and
flavor through imagery.

22nd South Carolina Chapter
Summer Conference
Embassy Suites, Columbia SC

Home <« Previous Next > Digital Library Help Brand Applications | Chapters 5.3.10
Conferences
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5.3 Chapters Conferences

<« Section 5.0 Brand Applications

Chapter Conferences

Here is another example of a Chapter
conference collateral piece staying on
brand and expressing local interest and
flavor through imagery.

Home <«Previous Next > Digital Library Help

5.3.2 Business Papers

5.3.6 Collateral

5.3.9 Conferences

Chapters can use iconography
unique to their area, such as their
state shape, in printed pieces.

September 26-28, 2007
Hapuna Beach Prince Hotel
South Kohala, Island of Hawaii

Brand Applications | Chapters

Conferences

5.3.11
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