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3.1 Signature  |  Basics  |  APA

Signature Basics: Symbol

The first of the three components of the 
APA signature, and the core of the APA 
identity, is the familiar blue symbol. 

Subtle changes have been made to 
the symbol. The blue color has been 
brightened and the APA monogram has 
been redrawn and refined to be sturdier 
and more readable in various media.

The serifs (the thin strokes in letterforms) have been 
thickened slightly to enhance legibility at small 
sizes. These are now custom letterforms, specially 
designed for APA. 

The former APA blue color was too dark and often 
looked black in reproduction. The new APA blue color is 
lighter, making the symbol livelier and more dynamic.

3.1.2  Basics
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The Signature

The signature is the foundation of 
the American Planning Association’s 
identity and expresses the 
organizational relationships within the 
APA family. Using the digital library 
provided with these guidelines ensures 
cohesiveness and consistency in all 
communications.
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This menu provides you with: access to the main 
Quick Finder from anywhere in the Guidelines;  
Previous and Next links for easy page turning;  
a link to the Digital Library; and Help, 
which brings you back to this page.
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Takes you back to the section Quick Finder.

Finding Your Way

Open section 1.0 Quick Finder for an 
outline of the five primary sections  
of the manual, and click on the section 
or topic page you’re looking for.

As you click through the Guidelines, 
the navigation bar at the top displays 
your current section or topic in bold and 
allows you to navigate to other content.

Wherever you are in the Guidelines, you 
can always return to the main 1.0 Quick 
Finder by clicking “Home” in the menu 
at the bottom left of the page. Clicking 
“Help” brings you back to this page.

This Guidelines document will be  
posted in the Leadership section found 
under About APA at planning.org.  
You can view the pdf online as well 
as download it to view locally on your 
drive in Adobe Acrobat Reader. 

This book has been designed to allow 
you to print and bind it as needed. The 
pages are laid out horizontally. Print the 
pages you need individually or print the 
whole book and bind it along the top 
edge (landscape format) using a large 
wire or plastic binding. Binding on any 
other edge may cut into the contents. 

Current section number and topic.
Find your way back to primary sections 
using the navigation bar. The current 
section is always shown in bold.

You’ll find important details about each section 
or page topic in the left margin.

In our easy-to-use Quick Finder, 
click on any section or topic page 
you’re looking for.

Main Quick Finder Section Quick Finder

Topic Page

With each click, your choices of 
section, part, and page are displayed 
in the bottom right corner.

Section, part, and page 
shown by number.

Section, part and page 
shown by topic
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